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Disclaimer

Caution Regarding Forward-looking Information

This presentation contains statements that may constitute “forward-looking information” within the meaning of applicable Canadian securities legislation. Forward-looking
information may include, among others, statements regarding the future plans, activities, objectives, operations, strategy, financial performance and condition of the
Corporation, or the assumptions underlying any of the foregoing. In this presentation, words such as “may”, “would”, “could”, “will”, “likely”, “believe”, “expect”, “anticipate”,
“‘intend”, “plan”, “estimate” and similar words and the negative form thereof are used to identify forward-looking statements. Forward-looking statements should not be
read as guarantees of future performance or results, and will not necessarily be accurate indications of whether, or the times at or by which, such future performance will
be achieved. No assurance can be given that any events anticipated by the forward-looking information will transpire or occur. Forward-looking information is based on
information available at the time and / or Management's good-faith belief with respect to future events and are subject to known or unknown risks, uncertainties,
assumptions and other unpredictable factors, many of which are beyond the Corporation’s control. These risks, uncertainties and assumptions include, but are not limited
to, those described under “Risk Factors” in the Corporation’s Annual Information Form for the fiscal year ended March 31, 2024, a copy of which is available on SEDAR+
at www.sedarplus.ca and could cause actual events or results to differ materially from those projected in any forward-looking statements. The Corporation does not
intend, nor does the Corporation undertake any obligation, to update or revise any forward-looking information contained in this presentation to reflect subsequent
information, events or circumstances or otherwise, except if required by applicable laws.

Market and Industry Data

Market and industry data presented throughout this presentation was obtained from third-party sources, industry reports and publications, websites and other publicly
available information, as well as industry and other data prepared by us or on our behalf, on the basis of our knowledge of the markets in which we operate, including
information provided by other industry participants. We believe that the market and industry data presented throughout this presentation is accurate and, with respect to
data prepared by us or on our behalf, that our opinions, estimates and assumptions are currently appropriate and reasonable, but there can be no assurance as to the
accuracy or completeness thereof. The accuracy and completeness of the market and industry data presented throughout this presentation are not guaranteed and the
Corporation makes no representation or warranty, express or implied, as to the accuracy of such data and no reliance should be placed on, the fairness, accuracy,
completeness or correctness of the market and industry data or any other information or opinions contained herein, for any purpose whatsoever. Actual outcomes may
vary materially from those forecast in such reports or publications, and the prospect for material variation can be expected to increase as the length of the forecast period
increases. Although we believe it to be reliable, the Corporation has not independently verified any of the data from third-party sources referred to in this presentation,
analyzed or verified the underlying studies or surveys relied upon or referred to by such sources, or ascertained the underlying market, economic and other assumptions
relied upon by such sources. Market and industry data is subject to variations and cannot be verified due to limits on the availability and reliability of data inputs, the
voluntary nature of the data gathering process and other limitations and uncertainties inherent in any statistical survey.

Currency
All references in this presentation to dollars and “$” are to Canadian dollars unless otherwise specified. -
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Q1 2025 Financial Results Summary

Soft quarter, as expected

System sales reflect timing differences in orders from Simulation &
Training customers

Theatrical business saw lingering effects from strikes last year

Weaker slate of movies during the gquarter

Sim racing revenues increased $1.1 million




Q1 2025 Financial Results Summary

Rights for use, rental &
maintenance revenues

Systems sales revenues

Total revenues

Gross profit excluding
amortization

Net profit (loss)
Adjusted EBITDA

2,436

6,326
8,762
4,807

(316)
263

3,011

7,480
10,491
5,620

496
1,257

Steps taken for driving
profitable growth going
forward:

Amended credit
agreement

Organizational
restructuring

Streamlined sales and
marketing




Trailing 4 Quarters
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$37,500

$2,434

TTM Q1-24

W Total revenues

$37,868

$2,064

TTM Q1-25
Adjusted EBITDA

Total revenues

Rights for use, rental &
maintenance revenues

Systems sales revenues

Adjusted EBITDA

+1%

+3%

-1%

-18%




Favourable Amendments to Credit Agreement

On July 318, announced amendments to loan
facilities with National Bank

Operating line of credit limit increased from :
$5.5 million to $8 million Provides more
capacity and
Removal of the Maximum Capital flexibility for
Expenditure financial covenant
growth

Maturity of $1 million term loan extended from
September 30, 2025, to September 30, 2027




Organizational Restructuring

Restructuring executed to reduce our cost structure and tighten commercial
execution

Reducing workforce by ~8% by fiscal year end
Unified sales and marketing leadership (see next slide)

Expected to result in annualized cost savings in excess of $1 million

Further guidance on cost reductions to be provided with Q2 results




Streamlined Sales & Marketing

Changes made to:

Fully focus on commercial markets

Pivot Simulation & Training from nurturing to hunting
mode

Increase impact and reduce costs

Jean-Francois Gagnon, Senior Vice President

Responsible for driving sales and aligning marketing
Initiatives

Extensive commercial sales and business development
experience

Previously with D-BOX from 2016 to 2021




Board Refresh

Proposed slate of 7 directors

Existing: Sébastien Mailhot, CEO | Brigitte Bourque | Zrinka Dekic
New: Daniel Marks | Dave McLurg | Marie-Claude Boisvert | Naveen Prasad
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iIndependent female




Encouraging Signs at the Box Office for FY2025 Q2+

MAKE ROOM

FORNEW. EMOTIONS. e\ mmws
: ' C . EDGAR-JONES POWELL RAMOS L\ nVEHAnpﬂoL
) LUOLYERINE

FrRoM THE PRoDUCERS oF JURASSICWORLD

L NO WARNING.
. N ESCAPE.
‘ .

%

ONLY IN CINEMAS

JULY 17

DISNEY ezesars A PIXAR ANIMATION STUDIOS Fuu “INSIDE OUT 2° *5:MAURISSA HORWITZ
7ica DOVI ANDERSON. EVAN BONIFACIO MICHAEL VENTURINI e JOHN HOFFMAN ™355 JASON DEAMER
i SUDEEP RANGASWANY A5 ADAM HABIB. JONATHAN PYTKO SE52ANDREA DATZMAN =&3EPETE DOCTER JONAS RIVERA: DAN SCANLON

pixar “HURKHESE 2 ONLY N CINEMAS 2024 RSBV S




Strengthened Partnership with Kindred Concepts

Signed agreement directly with Kindred
Concepts

Tighter agreement for purchase of
systems

Improved visibility

Next F1 Arcade locations:
Washington, USA (Fall 2024)
Las Vegas, USA (2025)



I Outlook

Better positioned for driving
profitable growth in line with
our strategic decision to focus
on commercial markets

Targeting improved profitability

for current year and beyond

Uncertainty around geopolitical
and economic environment




For more information:

Visit d-box.com
Email investors@d-box.com
Follow us on LinkedIn at

linkedin.com/company/d-box-technologies
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